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18 LisEREVEESEFE1S5E LEEREREMELL150,000m* R KEER, CR56+
ERMbXE3,000+2EE, UAMK (8) BRESTUY LETES~VEE, FBREMNIS
%, TWitin, EHiEM. EVWESEERE.

On August 28-30, 2024, the 18" Shanghai International Fisheries and Seafood Exhibition was
successfully concluded at the Shanghai New International Expo Center. The Shanghai Fishing
Fair is jointly sponsored by the National Federation of Industry and Commerce Aquaculture
Chamber of Commerce, Shanghai Aquatic Industry Association and Shanghai Eige Exhibition
Service Co., LTD. Lasting for three days, the Shanghai Fishery Expo has created a global seafood
trade event for the global aquatic people to promote the encounter between China and the

world market, industrial integration, cultural mutual promotion, and mutual learning of rules.

18" Shanghai International Fisheries and Seafood Exhibition and the 15 Shanghai International

ot 18 ﬁﬂﬁﬂ“ . . - . o o
>4 ﬁmﬁﬁﬁﬁ.ﬁms.,,wm.b.mn ' Catering and Ingredients Exhibition with 150,000 square meters of exhibition area, bringing

— Wi, W2, W3, W4, W5 —

together 3,000+ exhibitors from 56+ countries and regions, with 10,000 water (sea) exhibits
covering the entire industry chain upstream and downstream. During the same period, there

were more than 30 activities, industry forums, colorful activities and professional events.
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BRARE

Exhibitors’ Feedback

F18FLsEMEVEESSREEW677R, 301
ERMXER, QFRANTE, BN, SEHR
8, LBRE, BBEH, ERSR, EH, IXRE
T, EEERT, £E, HH, BF, £E, £H
H, ERKH, \EF, HmK, $H, NE, @
B, #@i, 87, PERTELE, 8%,

04y, IXRSERSHRESIEHRL

Concluded the exhibition feedback from satisfactory to very fruitful

L OAIERRRRNTARENRREERRT
85+

Graded the visitor quality from satisfactory to excellent

89, HHEMT—ELSEReVEES

Intended to exhibit in the next Expo

920/ REBETULBRREMTERSR
o Willing to invite industry friends to participate in the future
18" Shanghai International Fisheries and Seafood

Exhibition has 677 exhibitors from 30 countries and

regions, including Australia, Australia, Pakistan, North- BEWEHNEH

. . Benefits of the exhibition
ern lIreland, Russia, Ecuador, South Korea, Malaysia,

Mauritania, the United States, Norway, Japan, Thailand,

Turkey, Venezuela, Spain, Singapore, Iran, India,

20.77,, EFELZHE/ FRMEE
Indonesia, Vietnam, Chile, China and Taiwan of China, Increasing Brand/Products Awareness

214y Fft
Hong Kong. Others

2.31, SHEXESREMBIIIMGEKR
PR Purposes

273, EPAEER

Maintain Concurrent Customers

0.6y, BFFER/BE

Launch New Product/Service

25.43, FRIAIEKE/BP

Find New Partners/Clients

1 5.75% FE%EEL

Expand Existing Sales Channels

EminER

Collect Market Information

16.61%
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SMMCS SARL Moustapha Sidi Mohamed Nah Directeur
HANNXRBLENIFEER, ER—IMFEBENEK. BINEKASHANSRENRKRSS, RRI+IIRT.

RILZRS HAV= RN, FARMNBOBMALES T RENAR, RNBOFREREXESPERRNABKISENFIS, #—FF K
BNEPENHHHER, 552 LEXNRHENNT.

SMMCS SARL Moustapha Sidi Mohamed Nah Directeur

I think this exhibition is really great, it's a wonderful exhibition. | was amazed to see the active participation of so many people and exhibitors.
This will undoubtedly have a positive impact on us as our stall attracts a large number of spectators. We sincerely hope that we can find good opportunities to cooperate with

our Chinese friends here and further expand our market share in China, especially in the dynamic city of Shanghai.

ANTEY CRAB Ivan Novikov Manager

FRBRSHEANBEAS, RNBNOTFHEFLOSHEBNRMNEEEPETTH, FA—KKEHOCY, BNETEHHENAENE
BMSAE, Ik, PENHENRRNKREEZENTHHZ—.

SN ESeEENERMNREEFRAZTENRN., EXTFEEL, RNEBNSERFNEEKE, XEBWEERYE, AEEEEHNERE. M
AR, MAESXK, RINVRS—FHNESEMEERTEE, MBEITRNAENTFEIENSRE. BEF—RNE, XELRHMNEZRSM
EEERaT, SRENBNERTERNBNMER, Bit, RNBOFERFEBGHRESM OSEES,

ANTEY CRAB Ivan Novikov Manager

As the largest crab fishing company in Russia, we are committed to catching and exporting many types and varieties of crabs to the Chinese market. As a major exporter, we
supply large quantities of live and frozen crabs to the Chinese market. In fact, China is one of our most important markets right now. Therefore, it is of great significance for us to
participate in the Shanghai Fish Expo. On this platform, we have the opportunity to meet new partners, discuss cooperation conditions and hopefully sign new contracts. Just
recently, just today, we have just entered into a partnership with a new partner who has purchased a large number of our king and frozen crabs. It is worth mentioning that this
is the second time that we have participated in the Shanghai Fishing Fair, which has brought us huge business opportunities and gains every time. Therefore, we sincerely hope

that we can continue to participate in the Shanghai Fish Expo next year.
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Aquachile RafaTong ®#&E&2M

FELEEESREMNZAELESRNEOBMNS T ZAEMEIMNE, #2017, KUXRENERBSLER=XEILIRN, BARS
RERDZERFFHNENFELMELR. SETMNEERRNEEEMNHOBNEFRSN=XEILE, BREXMEZAZREN,
EEPMNhEE, RNMCEINESSNEFEE, NREHERERNREMITCREN, SRAEEERE—ITMERNER.

Aquachile RafaTong Sales director

This year's Shanghai Fish Fair feels that the exporters and diversity of exhibitors are stronger than before. For example, when we were at the Fishing Fair, especially the Salmon
Forum, representatives from different producing areas came to share the development of the source supply of fish from different producing areas. We also have other importers
and customers from Asia to participate in the Salmon Forum, | don't think this was available before.

On the customer and market side, we are also seeing more diverse customer types. For example, there are live e-commerce and other emerging channels. Diversity, | think, is a
big highlight.

SElhtiFRRAIRAE EiHH 2EH

BSXRE F8mipitiztTRIBMREE, HIIM—ZAMEICREIE, RTMENRIRENREIEZ, EANIRHEIIE, FNATE
25| TERIT400BEREFIXE. ITESREMAREIFRAIAMA, BWNMLRSHARRTRT. EfRE LESXMEHIIHZENERX,
Xt ABA R T IRERIXIEE.

SKREMBRIIBA IRIRIFREFE, MURNTRSHMEFR, BERETHSEESR, XTEBEH THAIFE. WRRSEAMABAImhE
R TSR, BRI BNMENRH TED. EETSRINARE, BN, MirEciIE, LEBBSEXRIANI. B,
IEEREIED T NS REERMAIERIIRSS, ML TR,

Maanshan City Chuangyuan food Co., LTD. Wang Bangshen General MANAGER

Since entering the exhibition at 8 o 'clock this morning for a simple arrangement, we have been busy all the time until now, and the employees have not had time to eat the lunch
box, because from 9 o 'clock until now, our company has attracted the attention of more than 400 potential customers. Many exhibitors came to our booth and expressed their
surprise at the large crowd. The market potential of crab products in Shanghai is huge, which has brought great attention to our products.

Today's harvest is very rich for us, not only added a lot of wechat friends, but also mined a lot of potential customers, which is far beyond our expectations. This exhibition not
only brought the promotion effect for our brand, but also made our whole team full of confidence. In the next two days, we will go all out and do our job in order to achieve great-

er success. At the same time, we would also like to thank the organizers for the thoughtful service provided to the exhibitors, for which we are deeply grateful.
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WA R IR I 91 I 88

Visitors Feedback BENRRNIEN AT EEEE WIFSE /IR B F T E T
Concluded the exhibition from good to excellent Live events/forums/speeches from good to excellent
I 87 I 98-
WA RBRENREREAFEEEF RTrPFEERSN LSEREVERS
Graded the quality of exhibitors from good to excellent Would Visit the next Shanghai International Fisheries & Seafood Expo

R/ I8 @ RERFTIL B
RANSHEH Purchasing Gathering general industry information
Visitors’ objectives
17.44, SRR IHHNFRARS
= Finding suitable suppliers Searching for new products and services

HE4P I A RO BE R
Maintaining current suppliers

MARBXEHRE

Visitors’ Most Interested Exhibition area

5.214%  XEFERARMNIEERE
Equipment

B 41.21% SEK (B) =& B 333 SESVRARRKS
Aquatic products Smart fishery
B 33.47% RNIXKTRRART 2.46y IEHBHTIAREA
Processed aquatic products Pelagic fishery, marine fishing tools and technology
B 14104 =imZIEHMERT 0.22., Efth
Aquatic high-end catering products Others
[ |




ﬁl aﬂ iﬁ E’] Concurrent activity —

- 2024188 LEEMEVERSARR
2024 18th Shanghai International Fisheries and Seafood Exhibition Opening Ceremony

- 2EMBAREMK (8) FRENS—RRESHEMIRKTENS

Fuyuan Fuhai geographic Landmark Aquatic Products Promotion Conference

- EEMBIREMK (8) FRENES—E8HZK-BUHT=KRBBRHFKTRENS

Fish swimming out of Sanshui - Foshan Sanshui District Famous and Excellent New Aquatic Products Promotion Conference

-HFAPEBVERER, BESHRXARENS

Jointly Build the Profound Development of China's Fishery and Empower Rural Revitalization of Excellent Products Promotion Event

2024 "MK FENELKEHRBRESURCEZRKE
2024 "Somvan Cup” the 4th Global Seafood Sashimi Modeling and Creative Cold Dish Art Competition

2024 K =AFERBAELNEERTAR

2024 Yangtze River Delta Intangible Cultural Heritage Food Carving and Dough Sculpture Exhibition Competition

- 20240 E-FtE=XE&" VL REEIELE

2024 China « The 7th Salmon Industry Forum Area Development Summit Forum
- BRENBK-EFETRENS

A Bite of Seafood-Chile Seafood Promotion and Tasting Session

- BREMBR-BAF I BT HENS

A Bite of Seafood-Australia Seafood Promotion and Tasting Session

B EREx LR ESTERED

TikTok x Shanghai International Fisheries & Seafood Exhibition

- BIEEBYIES
Tuna Fish Cutting Show

- 20248 RS HER RS A BILIE

2024 Food Cold Chain Resource Innovation and Development Forum

- R E REA A REEN B HT RS

Chicheng beans regional public brand promotion and production and marketing matchmaking meeting

- 2024 KRS RRERCIES
2024 Condiment Technology Forum

- FREPEXRHEAR—REXNRE(LEH)

The 5th China Hot Pot Production Competition -- Special Hot Pot Competition (Shanghai )

- 20244 AL B E 2024 R E LR MR

2024 Outstanding Supplier Awards & 2024 Best Partner Award Presented

iii{%&iu'ﬁinmnx;—ﬁem:(.mm
1] i -
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(2024 ANEPEHBRTUASEEBPEHRIRTUEELE

2024 The 6th China New Catering Industry Conference & The 1st China New Tea Industry Summit Forum

- 2024 EERVEHRRITLAE

2024 China Catering Chain Development Industry Summit

- 2024 "W RER” KEZAPERIIEXRE

2024 "Hengsha Youpin Cup" Yangtze River Delta Turtle Cooking Competition

- 20244155 8 B (1t B A T IE AR
2024 Qutstanding Supplier Award Presented

- 2024ErEe T (Li8) SELIR

2024 International Tuna Industry (Shanghai) Summit Forum
- B EEKEEANTSIELE

The 2nd Global Vannamei Shrimp Summit Forum

- BERENBK-BEXEBKELE

A Bite of Seafood-Discover Seafood from U.S.A.

- BERENBR-MEXTRHEEV ST RIENS
A Bite of Seafood-Canada Promotion and Tasting Session
- BB TFmBENS

Lipu Taro Brand Introduction and marketing Event

2024 " EHKAMERIES
2024 The 2nd Community Group-buying Development Summit

"BRIEAT - MR LS EFENED

"Taste Hunan - Flavour Xiang with Shencheng" Shanghai special Introduction and marketing activity

- ERXBT KT (L)

Chongging Hot Pot Festival Global Tour (Shanghai railway station)

2024FAEK=ZAERUIBRRTAR

2024 The 5th Yangtze River Delta Food Creativity Exhibition Competition

(2024F_ER=ARESFRITIAR
2024 The 2nd Yangtze River Delta Folk Village Kitchen Cooking Competition

<2024 EEEAENFLUEHK "REERQMARE
2024 Shanghai 6th "Chuanye Shan Zhen Cup" Vegetarian Dish Innovation Competition

- 2024 L BERHHRSRERRHAINE
2024 Shanghai International High Quality Development of Prefabricated Dishes Symposium

2024#5EK=f  EANUXS

2024 YANGTZE RIVER DELTA FDOD CULTURE CONVENTION
024 “1RIEF " RARSREHNBEESHUNEREALE ( LS )
" Tha dis Gics foad: Spiny Body and Craatisn Coid Dizh Al Sompstilion
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World Seafood Shanghai with its 18 years of precipitation seeks to innovate.
With new scenarios, new needs, new consumption, new cooperation,
Continuously strengthen and upgrade the "new" vitality of the aquaculture industry,

Looking forward to the next 18 years with you.

August 27-29, 2025, Shanghai New International Expo Center
19" Shanghai International Fisheries and Seafood Exhibition

We shall meet again!
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See you next year



