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From August 26th to 28th, 2026, it is hosted by Shanghai Aige Exhibition Service Co., LTD. The 20th Shanghai International
Fisheries Expo, a strategic cooperation between the China Fisheries Association, the Shanghai Aquatic Products Industry Asso-
ciation and Shanghai Aquatic Products Group Co., LTD., was successfully held at the Shanghai New International Expo Center.
Since its first launch in 2006, the Shanghai Fisheries Expo has gone through exactly twenty years. Starting from the banks of
the Huangpu River and riding the waves all the way, the once prominent regional aquatic products exhibition has now become
an annual industry event that the global fishery industry rushes to as scheduled. This year's Shanghai Fisheries Expo, with an
exhibition scale of 60,000 square meters, gathered 763 global aquatic product brand exhibitors. On the first day, it attracted
107,739 professional visitors from 72 countries and regions to visit and purchase, creating a global aquatic product feast
integrating industrial display, technical exchange and business connection. This is not only a concentrated review of the
achievements of two decades of in-depth cultivation, but also sketches out a brand-new picture of aquatic product trade with
a milestone posture, injecting a firm confidence in global practitioners to move forward hand in hand and achieve a win-win

future.
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( Relative data including data of 20™ Shanghai International Fisheries and Seafood Exhibition
and 17" Shanghai International Catering and Ingredients Exhibition)
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Seafood Brand Exhibitors National & Regional Pavilions
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From 30 Countries & Regions From Norway, Argentina, India, Ecuador and more
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The 2026 Shanghai Fisheries Expo has further elevated its global influence, drawing 763 aquatic product exhibitors from 30
countries and regions including Argentina, Pakistan, Russia, Ecuador, France, the Republic of Korea, the Netherlands, Canada,
Mexico, Norway, Thailand, Singapore, India, Vietnam, Chile, China’s Taiwan region and China’s Hong Kong region, who show-

case a great array of premium products.

From deep-sea salmon of Norway and white shrimp from Ecuador, to Russian king crab and Vietnamese basa fish, tens of
thousands of exhibits cover the full spectrum of categories ranging from primary catch, intensive and deep processing to

ready-to-cook pre-packaged food, building a full industrial ecosystem connecting “ocean to table” .
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Exhibitors’ Feedback
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Concluded the exhibition feedback from satisfactory to very fruitful
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Graded the visitor quality from satisfactory to excellent
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Intended to exhibit in the next Expo
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Willing to invite industry friends to participate in the future
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Benefits of the exhibition
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Find New Partners/Clients  Increasing Brand/Products Awareness Collect Market Information Expand Existing Sales Channels
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Exhibitors Testimonial
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The Shanghai Fisheries Expo grows more impressive year after year. Visitor attendance at this year's show was higher
than in previous editions. One can clearly sense the transformation underway in the aquatic-products industry: the
sector is shifting away from pure price-based competition toward greater focus on cost-performance and product
quality. Meanwhile, enterprises are placing increasing emphasis on new-product R&D. This year’s exhibition
delivered outstanding overall results. We connected with many new clients and secured a number of cooperation
orders.
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We first discovered the Shanghai Fisheries Expo via social media. Having visited its bustling show in Shanghai before,
we decided to become an exhibitor. We contacted the organizer and joined the event three years ago.The expo has
been a great experience, greatly supporting our new-product launches and customer development. Our sales have
grown 20%-30% each year over the past three years. We will keep participating to boost our brand, launch new items
and seek more business opportunities.Wish the Shanghai Fisheries Expo greater success. More companies are
welcome to exhibit, and buyers are invited to source premium, innovative domestic aquatic products. See you at 2027
Shanghai Fisheries Expo!
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We have been exhibiting for several consecutive years. Compared with last year, more buyers attended this year, and
we achieved better results. The show drew a large number of high-quality professional visitors. Our products won

recognition from many domestic clients and also attracted quite a few overseas merchants. Overall, this year’s partic-
ipation has been very rewarding.
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During the expo, we can meet existing clients face-to-face to consolidate our partnerships, while connecting with

numerous new customers. Multiple rounds of business discussions are completed in a short time, delivering highly
efficient channel expansion.
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Visitors Feedback
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Concluded the exhibition from good to excellent Live events/forums/speeches from good to excellent
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Graded the quality of exhibitors from good to excellent Would Visit the next Shanghai International

Fisheries and Seafood Exhibition
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Visitors’ objectives
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Purchasing Collect market and new product information
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Finding suitable suppliers Searching for new products and services
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Distributor or agent Industry Media
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By Geographical Origins
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Domestic visitors distribution
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Landmark Characteristic Aquatic Products
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Aquatic Ready-to-eat Meals Product Packaging
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" Intelligent Manufacturing
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2026 20th Shanghai International Fisheries and Shandong Overseas Self-Caught Aquatic Products
Seafood Exhibition Opening Ceremony Shanghai Special Promotion Conference

O KFFmEHZ K mEHFHIRERIY O REEFIVHEHENS
Exploration on Digital Empowerment of Regional Wuchang Fish Industry Chain Special Promotion Conference
Brands in Aquatic Product Marketing
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EPIARPARZRERHR Wave Trend-Fresh Food Grand Ceremony —

2026 Yangtze River Delta Gourmet Culture Conference & 2026 Aquatic Product Hit New Product Launch
Miao Dang Jia Chinese Style Vacuum Cooking Launch Event
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6th Pan-Asian Master Chef Skills Challenge BENEE=ARBIHRERE

2026 Yangtze River Delta Banquet Industry Development
Conference & 4th Yangtze River Delta Folk Chef Cooking
Competition
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2026 Yangtze River Delta Western Cuisine (Wagyu) Fish Gathering Shanghai-Fishery Pulse Connection Wall
Vocational Skills Shanghai Challenge
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China - The 9th Global Salmon Industry Dual-Energy Smart Chain - Temperature for Freshness —
Development Summit Cold Chain Supply Chain Ecological Industry Conference
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Spanish Bluefin Tuna Cutting Show Mount Cook King Salmon Cutting Show
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SUNHOLA Smart Cold-Chain Procurement
Matchmaking Meeting
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The exhibition brings together resources from nearly 300 global media organizations and industry associations. Authoritative
media such as Xinhuanet, China.org.cn, Shanghai Television's "Oriental Finance", "Enjoy New Life", Shanghai Release, and
News Morning Post will provide full coverage throughout the event. On-site, one-on-one enterprise interviews are arranged

by professional media to build a three-dimensional marketing communication matrix, helping the participating brands break

through the circle of dissemination and significantly enhancing the industry influence and public recognition.

300+ ..... 35,000,000+ ...

Media reports Live broadcast transaction volume
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20 years of deep cultivation and refinement empower World Seafood Shanghai to
break conventions and embrace innovation!

Responding to industry transformation with new scenarios, anchoring market
direction with fresh demands,

unleashing sector potential through novel consumption, and co-creating
development blueprints via new partnerships—

we continuously inject surging “new” vitality into the aquatic industry.

In 2026, we celebrate our 20th anniversary!

August 25-27, 2027, Shanghai New International Expo Centre,

The 21st Shanghai International Seafood Expo (World Seafood Shanghai)
looks forward to embarking on the next remarkable 20 years with you,

setting sail for new horizons!
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Looking forward to your visit

2027.08.25-27
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