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15" Shanghai International Aquaculture Exhibition New International
August 2020 Expo Center, China
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Aggregation of Seafood from
Worldwide, Insights into China’s Market
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FilEBMii organi 1 A specialized fish and seafood exhibition
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aimed at reducing the demand and supply gap.
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www.worldseafoodshanghai.com
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& World Seafood Shang hai jointly organized by China Aquatic Production Chamber of Commerce, Shanghai Fisheries Trade
Association and Shanghai Aige Exhibition Service Co.,Ltd, had been held on August 28-30, 2019 at the Shanghai New International Expo
Center. As a global aquatic product trade fair, it has draw attention and active participation of many countries. The scale of World Seafood
Shanghai has grown geometrically over the past three years, fully demonstrating the great vitality of China’s aquatic products market and
providing important trading and communicating platform for global seafood industry professionals.

By following the development trend of catering market closely, World Seafood Shanghai focuses on B2B trade and make perfect match
between the supply and demand in global aquatic product trade. The exhibition brought together 2,029 companies from 23 countries, cover-

ing 100,000 square meters exhibition area, and attracted 65, 389 buyers to visit. ~ J§J
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Russia Scotland Singapore South Korea Spain Thailand Turkey United Arab Emirates  United States Venezuela Vietnam Yemen
Exhibition Size (m?) Number of Exhibitors Number of Visitors
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2,029 65,389

(Expecting)
(Expecting)
(Expecting)
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@4 Exhibition Sectors

: Processed aquatic products, prepared foods Processing and packaging equipment
Aquatic products, seafood seasoned seafood cold chain storage and transportation
Aquaculture technology and equipment Aquatic feed and drug Pelagic fishery, marine fishing

— .
teo Booth Price

International Booth Price

Shell Scheme(3m*3m): USD 3,500/9 ', plus 20% for 2 sides open. oy T R
Note: Per 9" equipped booth includes: space, fascia board, carpet l!li!!‘l?_ lﬁﬂ@‘{’
flooring, 2 long spot light, 2 short spot light, 4 folding chairs, _g 5 E%
1 information counter, 1 round table, 1 socket 13A/220V(500W), 4 :*{E
1 wastepaper basket. i
=
Space Only(Minimum 36 ') : USD 350/
Note: Include Space.
(Y VisitorSectors
: Visitor Sectors
=
Import and export traders Catering hotel Supermarket Dealer/Wholesaler
Association/Media Retailer Electronic commerce Group purchase

Benefits of the exhibition

93% Enhance brand/ products awareness 85% Launch new products / service
91% Find new partner / clients 88% Expand existing sales channels
94% Collect market intelligence 87% PR purposes

70% Meet / Maintain concurrent customers 23% Others



2019 Event Review
100,000 m? 2,029 23

Exhibition Area Exhibitors Countries and Regions

Part of Well-known Exhibitors
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Exhibitor Analysis

Exhibitors’ Feedback

Concluded the exhibition feedback from satisfactory
to very fruitful

94,
89..

Graded the visitors’ quality from satisfactory to excellent

Intended to exhibit in World Seafood Shanghai 2020

Willing to invite industry friends to participate in
the future

Exhibitor Breakdown by Product Category

Exhibitors' comments

Shanghai Hi-Chain Food Co.,Ltd Aquatic products, seafood

Henny Li General Manager

Shanghai Hi-Chain Food Co.,Ltd is attending in World Seafood Shanghai for

the fourth time.This exhibition has a very good influence in our industry and Processed aquatic products, prepared foods
the scale is getting bigger and bigger. seasoned seafood

Processing and packaging equipment

Zhanjiang Longwei Aquatic Products Industry Co.,Ltd cold chain storage and transportation

Freddy He President

Zhanjiang Longwei Aquatic Products Industry Co.,Ltd is the first time to
attend World Seafood Shanghai. We have many products to show this
year.There are various products of shrimp and fish.Next time we will contin-
ue to attend this exhibition.

Aquaculture technology and equipment

Aquatic feed and drug

Universal Ocean Canada

Willis William Asselstine

QC and Purchasing Manager
This is William. I’'m from Universal Ocean Canada.This is my first time at Pelagic fishery, marine fishing
Shanghai Expo.I’'m working to introduce our new products, Lobster, Cold
water shrimp, Capelin and Sea Cucumber.lt ‘s been a very exciting time for
us.And I’'m looking forward to next year to attend, and to get a bigger booth.



Cou) Visitors Analysis

By Geographical Origins

9.4.,

North China 12.6-

Northeast China
3.5, '

Northwest China

1.5+
Southwest China

1214

Central China 42.7-.

East China

}
18.2.
South China

Domestic visitors’ distribution

Visitors’ Feedback

88%| Concluded the exhibition from good to excellent.

93%| Live events/forums/speeches from good to excellent.

Would recommend World Seafood Shanghai to his/her
friends and colleague.

90%

Visitors by Business Sectors

Trading / Distributing
Manufacturers / Processors
Seafood suply chain/Supermarket

. 19,94,
/Catering hotel
Logistics of frozen food [ es ]
Commerce /Investment 4,284

Visitors’ Objectives

21,15
Looking for new suppliers

44.81%
Purchasing/ordering products

j 2.59¢, Others

ﬁ\ 9.24-, Maintaining existing suppliers

1 024, Access to industry information

15.19% Looking for new products and services

> 4

65,389

Number of Visitors
Visitors Statistics

e Countrles & Regions

North America

Europe Asia
8.1
% 55.2
Africa

South America

Oceania

+°

International visitors’ distribution

93%| Graded the quality of exhibitors from good to excellent.

Recognized the importance of World Seafood Shanghai

fe% to his/her business.

87%| Would visit World Seafood Shanghai 2020.

Processing, packaging, preservation technology I
and equipment

L 2Tk
Government Department / Association e
/ Chamber of Commerce / Professional media

Research institute / school

Aquaculture technology and equipment

2.08~

Others

Visitors by Job Function

A1 ?lln}%m keting Dept
Purchasing Dept ales / Marketing Dep!

. 4.42v, Technical Dept
2.28% Others

47.42% Decision Maker
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Shanghai New International Expo Center, China

www.worldseafoodshanghai.com

For European/South American/Oceania Market Inquiry:
Fay Lam

E-mail: fay.lam@ite-gehua.com

Tel: +86 21-6127 0392

Skype: faysifse

For Asian/North American/African Market Inquiry:
Minnie Li

E-mail: minnie@ite-gehua.com

Tel: +86 21-6119 8253

Skype: lilin_minnie@msn.com




