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Global Geographic Iconic Seafood Promotion Conference
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Aug. 25-27,2021 | Shanghai New International Expo Centre, China



™ WorldSeafood

=2 Shanghai @
y P 28
& @ :

50l SERDESR | Profile

RS 16 B LBERAaIERENERTMENZ—, FNEERLAEK-MIERESMEK (8) ~m
N mESRSELUFEBE RN, Bk "RR. et oI NEE, SRR EIENERITHE
DipmERFENENINR, BK "SRELABEER" .

RRENEIMEAIRE T — KB mAVRRE T, B M ESEs T EKEm. &
MESRIINEH, EERIMSEREINRANLE T S SE K mAISREME, NEIMEE
AY5 | SRR TR,

Seafood Promotion Conference is a highlight of World Seafood Shanghai 2021.
It is a platform for country pavilions and international companies to showcase their cuisines and offerings

in order to attract international and domestic buyers.

EENAYE | Time

2021 £8 B 25 H-27 H
25% - 27"  August, 2021

50 ERni

Venue

ERLANEWES 16 B LsERalESaRSIE W3 IE
Hall W3, Shanghai New International Expo Centre ( No. 2345 Longyang Road, Pudong New District,
Shanghai)

50 BN | Fee

YrEB ke 5,000 EL/1 /NaT 9,000 =£/2 /\iF
Fee Standard: USD 5, 000/ hour USD 9, 000/ 2 hours

SETNIXIS | Participants
HEORZE, KXNBEEER, B8, SEINLIE, AEBEELl AL,

Importing/exporting traders; Catering & Hotel; Supermarkets; Food processing enterprises;
Fresh food e-commerce businesses; etc.
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EZAELHNAENS REEEHMERANIEL, B CmER—REL LRRINAER, THR—&R.
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Offline Interaction:

The event party uses materials like PPT, video, data, etc. to explain the characteristics of the products. At
the same time, a famous chef carefully prepares dishes for the audience with fresh ingredients. The
audience on the site can understand the products and taste delicious high-end seafood.

Live Streaming:

The organizer will realize multi-platform real-time synchronous live streaming, B2B live broadcast
platform, mass live broadcast platform, short video platform jointly live broadcast, with the help of live
broadcast traffic from multiple angles to maximize the effect of brand promotion for the event party,
customers online for business and consume together experience live events and learn about products.

1. Event warm-up

Preheated through the Seafood Taste Session Promotion Conference series. Each online promotion
meeting pushes event news through Weibo and WeChat public platforms, and promotional videos are
pushed on various video platforms. The official media of the cooperative agencies need to promote each
other. The organizer cooperates with major consulates and industry associations to find quality suppliers
and high-end seafood for B2B buyers.

2.Live

The cyberstar takes fans to look through high-end seafood, salmon, mackerel, Buddha jumping over the
wall, boiled prawns and tuna disintegration show! There is no need to run around, the cyberstar uses the
lens to taste the fresh taste from the ocean with the fans, the color and fragrance are complete, and the
visual enjoyment is the whole process.
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Industry Media: Official media partners, including paper medias and network medias.

FRAXGEE: FRGR. FHER. FORR. XOR. LE@ER. #HSR. FESFETISREERK,
EFNE. $—UEFHENEIE,

Social Media:
Shanghai Xinmin Evening News, Youth Daily, Oriental Morning News, the shanghai mercury, Shanghai Business

Daily, City Herald, CEWEEKLY, etc. Paper media;
Channel Young Modern. YiCali, etc. TV Media.

BiRis: APP. RHMETFE. FIE. SELFR. HMBESFENERAT, BRWONEREATALEN.

We Media: APP. WeChat. Tik Tok. Toutiao. Weibo (MicroBlog) ; Influential Gourmet Master Personal

media.

Bi7 LED KR, RHFEAMENHITEEHE, RIS MBI RGBT SE/HE.

We provide LED Display and arrange photographers to record videos. Moreover, your company will get a
video for your company promotion.
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Program Details Process

Send invitations in advance.

Buyer and media receiving an

5 minutes o . ®  Organizer send invitations.
o invitation sign in and enter meeting ] )
1 before Sign in ®  Organizer choose buyers register on
. place. .
opening line

10 days before activities,

Organizer collect info;

2 | 5 minutes Opening KOL influencer starts an opening | ®  National Session: Official
Introduce food materials Delegations provide host draft.
®  Enterprise Session: Organizer

provide host draft.

® National Session: Arrange a

. Display and . ) . . representative to dissect the dishes.
3 | 25minutes o Cooking and dissecting the dishes. ) . .
Cuisine ®  Enterprise Session: Chief and host

introduce food material features.

®  Prepare tableware.

. ) ®  Workers hand out dishes.
10 Buyers and visitors taste dishes; ] ]
4 . Taste ®  Host emphasize special of the
minutes Host make a summary. .
materials and Advantages of the
brand.
National Session: Introduce national
Introduction o ) special and unique seafood and their
15 Participants talk with buyers and
5 ) and = advantages.
minutes . visitors. . .
Interaction Enterprise Session: Introduce food

features and specialty.

>, (£
%%fié, B£Z X | Contact Info
HEXHRERSERAT
Shanghai ITE Gehua Exhibition Service Co., Ltd.
i Hb: 201615 LiEMEERE L 668 SiEMEF A XN T4 B EE 1001
Add: Room 1001, Twin Tower B, No. 668 Xinzhuan Road, Songjiang District, Shanghai, 201615
FEIE Tel: 021-61276585
f&E Fax: 021-67898065
BB#E Email: weishijun@jite-gehua.com


mailto:weishijun@ite-china.com.cn

iaaINIHEEFR Activity onsite photo

Dalian province quality seafood
promotion campaign

Hainan province quality seafood
promotion campaign

Surimi product promotion
campaign

Bluefin Tuna Tasting Promotion
Campaign

Norwegian seafood tasting
promotion campaign

Global aquatic product
promotion campaign
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Sponsor Venue

iaENER
Theme Date
RE(ZLARF 8 B 25
AL B2E 1 000-12: 00
TBC 25™ August
SIOAEMRAT NV
_ i 88 25H KiFHZR
Tuna dissection o 13:00-14: 10 .
25" August Ocean Family
Show
8 H 26 H
RE(LAR
AL 26" August 10: 00-12: 00
TBC
RE{LAR 8 B 26
B f H 13: 00-14:10
TBC 26" August
RE{LAR 8 H 26
B f H 14:30-16: 30
TBC 26™ August
RRAILARS 8827 H
LS IS 10:00-11: 10
TBC 27" August
RENILAR 8 B 27
RIS SeTH 11 3002:40
TBC 27™ August

W3 TE

LiSHRERRER
Hall W3, SINEC

* ITE Gehua reserves the right to amend the agenda.



