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As COVID-19 spread global ly,  i t  might be hard for 
internat ional  partners to communicate face to face.
In this new normatl i ty ,  t rade has been impacted,  
business act ivi t ies and trading methods have 
changed,  major suppl iers are seeking reforms to 
usher in the new era,  and importers have tr ied 
their  best  to f ind partners.  With the recovery of  
China’s economy and people’s l iving standards,  
Organizer wi l l  take this opportunity to ,  advance 
with the t imes,  bui ld a new platform for to 
industry professors,  associat ions,  organizat ions,  
overseas exhibi tors and buyers ,  match supply 
and needs ,  real ize diversi f icat ion of  market ing 
methods,  and move forward in the footsteps of  
industry reform.
So we hope to invi te you with your seafood 
industry members to take part  in  the WEBINAR and 
you can choose a subject  as you l ike,  which 
related to seafood industry in China/global  market . 01



With  the  changes in  consumpt ion  hab i ts  caused by  the  
cont inuous improvement  o f  people’s l iv ing  s tandards,  
var ious deep-processed,  f rozen ,  semi - f in ished,  pre-
prepared  meat  products  and seafood,  as  wel l  as  
convenience foods,  funct ional  foods,  snack foods and meat  
and  seafood as  raw mater ia ls  The consumpt ion  o f  tour is t  
food wi l l  increase s ign i f icant ly.  The country 's  po l icy  o f  
expanding  domest ic  demand and encourag ing  consumpt ion  
has prov ided  a  broader  market  for  the  development  o f  the  
seafood and meat  food industry.

The number  o f  midd le  c lass  in  China  has grown to  the  f i rs t  
p lace  in  the  wor ld ,  reach ing  109  mi l l ion  people ,  account ing  
for  11% of  the  nat ional  populat ion .  The middle-  and  h igh-
income groups represented  by  the  midd le  c lass  have h igher  
demands for  d ie tary  consumpt ion .  I t  i s  expected  that  th is  
wi l l  b r ing  about  cont inuous improvement  and upgrad ing  o f  
res idents '  d ie tary  s t ructure ,  and  the  consumpt ion  o f  h igh-
end imported  seafood and meat  products  wi l l  increase.  

 Nowadays,  the  main  consumers  in  China  are  get t ing  
younger  and younger,  and  the  pursu i t  o f  food taste  and 
heal th  is  get t ing  h igher  and h igher.  Imported  seafood and 
meat  are  genera l ly  considered  to  be  o f  h igher  qual i ty.  There  
is  a  huge market  opportun i ty  for  h igh-qual i ty  seafood and 
meat  products  f rom a l l  over  the  wor ld .
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World Seafood Shanghai 
(Shanghai International 
Fisheries & Seafood Expo) 
and the Shanghai 
International Catering 
Materials Expo jointly 
planned the promotion of 
geographically-indicated 
seafood treasures, and 
adopted a combination of 
online and on-site publicity 
patterns.
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l Online webinar (1 hour)      
      Total:  USD 300
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As COVID-19 spread globally, it might be hard for international partners to communicate face to 

face.

In this new normal, we, the organizer of World Seafood Shanghai, plan to hold some 

WEBINAR/online conference.

We hope to offer an online platform to industry professors, associations, organizations, overseas 

exhibitors and buyers, to share their seafood market / products/brand information, matching 

supply and needs, know more about each other.

So we hope to invite you with your seafood industry members to take part in the WEBINAR and 

you can choose a subject as you like, which related to seafood industry in China/global market.

Organiser:



• The organiser communicates with spokesman to determine the theme; Spokesman send the 
promotional video to the organiser. The organiser advertises in the official media;

•Spokesman prepare PPT materials; the following items are for reference:

 a. Introduction

 b. Product introduction

 c. Introduction

 d. Export data

 e. Outlook for the future market

•Spokesman please send files to the organiser for backup;

•The organiser discusses the details  with spokesman; the organiser collects the questions of 
interest to the buyer, spokesman can prepare for questions in advance.

Organiser:



1.How has COVID-19 shifted the global supply and trade?

2.How has marketing to consumers changed in the past few months?

3.What are industry leaders doing to innovate their products to meet the needs of consumers 

during COVID-19 period?

4.How might the seafood industry restructure in the coming months and years？

5.What featured seafood products in your market? Where are the main markets located?

6.What are the popular categories in Chinese market?

(Above topics are only for your reference.)

Organiser:



Organiser:



• The organiser gives an opening remark and introduces spokesman;

• The spokesman starts to speak and PPT presentation;

• 5 - 10 minutes Q&A session;

• The organiser issues a closing statement.

uRemarks: Live lasts for 1 hour, the default live broadcast time period is 14:00-15:00, if there has 
an overseas spokesman, we need to discuss on the time separately.

Organiser:



• The organiser establishes a WeChat group to allow buyers and suppliers to 

communicate in real time. The group is only kept for one week.

• The organiser collects the information of interested buyers and makes a list sending 

to spokesman.

Organiser:



Online meetings 
connect suppliers 
and bulk buyers in 
a live broadcast 
mode. Suppliers 
do presentation 
with video, PPT 
and trade data, 
including Q&A 
sessions for both 
parties to 
communicate.

Please clicke here 
for more details of 
Webinar



谢 谢 观 赏
T H A N K  Y O U  F O R  Y O U R  T I M E

Contact Info:
Fay Lam

Tel:  +86 21 61270392
E-mail:  fay.lam@ite-gehua.com

* All rights are reserved to the organizer.


