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BEK (B 7763: PR, K& 85, THSE™6m;

Aqguatic products, seafood

KERNIAYIRG: EEEKRG. BRERGIG. BXRG. MEOERE. BIR. NRXRE:

Processed aqguatic products

SIMBIREAY: T 8. B, 2. IFENERVYENIHE, BRRSEY . KTEEREAI;

Aquatic high—end catering products

BEE8I: MalFERARSES. ATLEE. BREBRISRSERS. KapSite, 8BR5KEA;
Smart fishery

IKFF@IL. fEEREght: L. B5RE, RRSBISS. IRE. MhES, RRVIMESS RS ;
Aaguatic product processing, storage and transportation equipment

WWEREH TREERAR;

Pelagic fishery, marine fishing tools and technology
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International Booth Price

Shell Scheme ( 3m x 3m): USD 3, 500 /9, plus 20% for a corner booth.
Space Only (Minimum 36 ') : USD 350/
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Enhance brand/ products awareness Launch new products / service
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Collect market intelligence Find new partner / clients
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Meet / Maintain concurrent customers PR purposes
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Expand existing sales channels . Others —
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For exhibitor enquiry:

Tel: +86-21-61276585

Email: weishijun@ite-gehua.com

SV EFRRIGESE

For visitor and media enquiry:

Tel: +86-21-61276626

Email: liuginwen@ite-gehua.com www.worldseafoodshanghai.com




